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The Sports Philanthropy Project Awarded $3.4 Million Grant 

from the Robert Wood Johnson Foundation 

Project Will Support Philanthropy in Professional Sports to Improve Community Health

 
Boston, MA (12/07/2005) -- The Sports Philanthropy Project (SPP) has received a four-year, $3.4 million grant from the Robert Wood Johnson Foundation (RWJF) to promote philanthropy among professional sports organizations.  This funding allows SPP to provide continued assistance to sports foundations to better define their missions and apply the popularity and resources of professional athletes and teams to improving the health and well-being of their communities.
 
SPP was founded in 1998 with funding from RWJF, the nation’s largest philanthropy devoted exclusively to health and health care. SPP provides technical assistance to professional sports teams and athletes that are trying to get the most out of their community outreach programs and philanthropic endeavors.  
“Sports teams and athletes are uniquely positioned to devote resources, engage local partners and raise public awareness in powerful ways that improve health and strengthen communities across the country,” said David Colby, RWJF deputy director for research and evaluation. “SPP’s strategic expertise and leadership in the field of philanthropy have produced many shining examples of how professional sports can make a difference on issues ranging from covering uninsured children and preventing youth tobacco use to fighting childhood obesity.”

Sports philanthropy is a burgeoning field. Athletes and teams now realize that free tickets and celebrity endorsements only go so far when it comes to having a long-term, positive impact in their communities. SPP has been instrumental in linking attractive sports team incentives, such as tickets and player appearances, with comprehensive community programs aimed at helping children and adults adopt healthier behaviors.  
“Professional sports and athletes can be powerful partners in solving the health and health care challenges facing our communities,” said Delores Barr Weaver, Jacksonville Jaguars co-owner, CEO of the Jaguars Foundation and SPP board president.  “When a sports team stands behind an issue and focuses its resources wisely on a problem, it can energize and unite others in a community game plan for positive change. That’s why I am committed not only to making sure the Jaguars make a positive impact in our hometown, but to helping teams and athletes across the country do the same.  SPP is uniquely positioned to help sports franchises in this effort.”

SPP has provided guidance and resources to teams and foundations from all of the major sports leagues including the National Basketball Association, the National Football League, Major League Baseball, Major League Soccer, the Women’s National Basketball Association, NASCAR and the National Hockey League; as well as athlete foundations and player associations.  More specifically, SPP has conducted on-site technical assistance with the Phoenix Suns, Chicago Bulls, Golden State Warriors, and the New Jersey Nets in the NBA; the Baltimore Ravens, Buffalo Bills, Carolina Panthers, Jacksonville Jaguars, and St. Louis Rams in the NFL; and the MLB’s Cincinnati Reds and St. Louis Cardinals, among others.  League and team officials have participated in SPP conferences and coverage campaigns, and utilized other SPP resources such as website offerings.

In addition, SPP has the expertise, network and resources to assist in the development and implementation of social marketing campaigns. Successful initiatives include Cover the Uninsured Week, which generated support from major league sports teams and athletes to raise public awareness that nearly 45 million Americans do not have health insurance; and Covering Kids & Families, where Major League Soccer leveraged their communication and other resources to educate soccer fans nationwide about the availability of health care coverage for kids. D.C. United stars Freddy Adu and Jaime Moreno served as the national sports spokespersons for this campaign. 
“SPP is thrilled to receive the continued support of the Robert Wood Johnson Foundation,” said Greg Johnson, SPP’s executive director. “A partnership of this magnitude enhances our ability to leverage team and athlete resources in order to spearhead comprehensive philanthropic initiatives and community building efforts.”
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The Sports Philanthropy Project (SPP) harnesses the power of sports to help build sustained and comprehensive social programs and services throughout the United States and Canada. SPP provides technical assistance to sports foundations, enabling them to define their mission and use the popularity and resources of professional athletes and teams to promote vibrant, healthy communities. SPP is a fiscally sponsored project of Third Sector New England (www.tsne.com). For more information, visit www.sportsphilanthropy.com
The Robert Wood Johnson Foundation focuses on the pressing health and health care issues facing our country. As the nation's largest philanthropy devoted exclusively to improving the health and health care of all Americans, the Foundation works with a diverse group of organizations and individuals to identify solutions and achieve comprehensive, meaningful and timely change. For more than 30 years the Foundation has brought experience, commitment, and a rigorous, balanced approach to the problems that affect the health and health care of those it serves. When it comes to helping Americans lead healthier lives and get the care they need, the Foundation expects to make a difference in your lifetime. For more information, visit www.rwjf.org. 

